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Abstract

With the rapid development of short-video platforms, Douyin has become an important
channel influencing consumers’ information acquisition and purchase decision-making. In this
context, influencers, as key information disseminators, play an increasingly significant role in
shaping consumer behavior. Based on the Stimulus-Organism-Response (S-O-R) framework, this
study investigates how influencer characteristics namely expertise, trustworthiness, and
attractiveness affect users’ purchase intention through trust within the context of parasocial
interaction on Douyin.

A questionnaire survey was employed to collect data, yielding 350 valid responses. The data
were analyzed using Partial Least Squares Structural Equation Modeling (PLS-SEM). The results
indicate that: first, expertise, trustworthiness, and attractiveness all have significant positive effects
on trust; second, expertise and trustworthiness have significant positive effects on purchase
intention, whereas attractiveness does not have a significant direct effect on purchase intention;
third, trust has a significant positive effect on purchase intention; and fourth, trust mediates the
relationship between influencer characteristics and purchase intention. Specifically, expertise and
trustworthiness exhibit partial mediation effects, while attractiveness demonstrates a full

mediation effect.
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This study confirms the mechanism through which influencer characteristics influence
purchase intention via trust from a parasocial interaction perspective, thereby extending the
application of the S-O-R framework in the context of short-video platforms and influencer
marketing. The findings also provide practical implications for firms in selecting influencers and
designing effective marketing strategies. Future research may expand the research context and
incorporate additional variables to explore consumer behavior in digital marketing environments
further.

Keywords: Douyin; Influencer Characteristics; Parasocial Interaction; Trust; Purchase Intention
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KRR EEEE . Hop, #1F (Douyin) FEARHERI SRS . DURAMEEN AR, LK
FEEAH TS 58N, BEUCE T ESEHERNEEEE. FIERT, DN NERSEmM
%O Tt | BTl FHEMO@Ed e &S B I a0, BRRNR. AL
TS R RS, IBHT SO R ST 9 RN B (AR, 2022) o

Mg SRE N, BEMNaOL LIESL. Ak B RFF Ty X 5L @niEs, K
SN AR B T BROGAIEE,  SEUE T 9% 0 A R T K B 51 RO R . ZLAE A A QR
FE TR L. B SR G T, B RO ARTH 2 R B 0B, IR R Bl S
B, RN T R R PR RO HEEL, . MR OC RAEALEIE 7 AR THErE S
Hzy] (Parasocial Interaction, PSI) , FRIFIRSZ AT EEAR NPT F= Az (1 5 o 1 IR N5 O BRAR P
(Z=E3, 2025)
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B2 WU . AEIZZR T, BEE LR R A AMERI (Stimulus) , WA HENENEHI#E N
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Bf. EalE&E. RAEFIEERSGEAEZLERIE: BT OB R s S8R AT e, BT F 2R
T S SE R R B R AR YERE, M ARXS Ak & B AT 58 B 2 4E &

AR S, AFFURE RS LR BRI o Lol . WG S W =5, (EhEA R,
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2.3.1 WK SR A

HRIFF 5 LRI 5 M ZUE AT e, M8 BoRIER BB Lk Sl E R, AR 5%
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H2a: 435 WL LV PERHE T B B3 1E H R0

H2b: L35 WA (5 FEHE AT B B3 1E M R0
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2.3.3 BEEMELER
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2.3. 4 {54 N1EH

FOLL ISl e T35 FE S50 51 9T B e AN {65 i 3 PRI 2 10 26 R VR, FEB B A 51T
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o GORHREER ML L1677 AT, JRE AT 6 5 & RRUE TE AT (E AR .

WIS SRR E A kT, DR RAE S VR iR e 2 i B RS IR . Bz M35 7 1
TG HTRT, KB T EERNE R, BIBRIEE A B a i B 3w 2 AR, LB AR SRR . BT E R
FhBE RE WS 70 A PRI 1] P B2 fih 21 B AH O S 3 32 Ui, DRIGE A A 7 4R 2% 1 5 Tl 44 B
B AEZIMEE T B AT B SEAEARRER AL, KA T A R 45 5 i W7 1 1 U0 IE L A )1
o
2.5 IR T RS2 I#EREME R X

AT FE 0 6 N R T B E WNAMASE R, HFRCEEE e R TEEBIT. SR AR
PEM: & SCULEH IR o
2.5.1 BlEF MLk

LoV i e FH 0 B X 207 R e AT b BT R I 2 SRR L R IR 77 B 7R B PN 2 AR
FIEMPEAY o I BIOR R TR B BEAL AR, RERTER U MmE W, DUAHAREE A
HZEME.

2.5.2 Pl EML A5

A5 BEFR A FH B B WAL AE N PSR TP T L2 s tE . nlEE M S B AR B . W
IR A R TN NE B, A5 K, HEMEEAT NERE .

2.5.3 BLEML 5] 7

W5l e E R MATEAMER S . Rk SER 15 Nk 775577 1 BT = A2 1 51 2
J5E o DN R TN TR 5 o8 FH 3 6T X 2T AR AR . EL B o DR K W il B 2 AR
2.5.4 #EHESHS) (PST) « A

WAL S B AT T2 P AT, FRd e N . e E T,

(1) {54E: Fa = 5Bl P LD st DL R AT U TR S 1 E AR .

AT R [ (reflective - reflective) M E, LMEAEILFERHEMSHE)Z
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W ST I 5 A5 P A AR S A5 PR N AR, O ROR A 75 W SEAH 577 i P A 22 FE RABE 17 5 )
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2.5.5 MK

2.6 HERITSERURY

ARSI BRI T A AT R AT B, BRI [RWR AR B MR . N
PO AT HATS VR ST SRR . P U A SRR 1T, I % 5 B LA
TR

2.7 TR EE: PLS-SEM

AWK R B /N S5 M FRAR (PLS-SEM) AT %R 0T, FEEZEARE. (1) W5
RS AT, (2) BFRCHE w5 B S R s (3) PLS-SEM St REARL S Bk B RS AH XT
W, BOEA AR AT .

FORLIHTRAE A SmartPLS BOA#EAT, AT B IRALHE:

(1) MEBREL . KRS EES8E, A iss. 2665 (CR) . FIER
HKEE (AVE) L IX#EE (Fornell-Larcker criterion 5 HTMT) .

(2) SSMERRRL: MG RE. RERS (R) . ZORE (7)) RHEREEAE (@) ,
CAVP At R0 2 g 3 5 P 77

(3) TABORNEY: &I Bootstrap HIMFREF, ARI At & HANFE LI LR 5 I K 1A
ZIEZ N RER

.HTRER
Ik At ARETH Ritaarte
DL 212 60. 6 60. 6 60.6
aL: 132 37.7 37.7 98.3
A R T4t 6 | 7 | 7 100. 0
st 350 100. 0 100. 0
=1 MR
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WRyER 1, AUFFILECHRAEA 350 4. Horr, FHVERZU5EN 212 N, & 60.6%; Loy 132
N 3T T%: HAE6N (L 7% WfE “HAh” o BAKE, KRBTFEREARCLEME NE, TR0 2
WHPIRAS o X — S5 R AT St AR P AR RL5 7 6 ISR B R, BEARWE U 5 N E RS 51
BHE. R, FEARTEE MBI 22U, ATHREU A RIARRNE SR .

>

AL Bkl HRH 5 RitE ot
C3 47 13. 4 13. 4 13.4
YR 86 24.6 24.6 38.0
74.3
Dy M \ . .

RO H ik 127 36. 3 36. 3
HAh 90 95. 7 95. 7 100.0

gt 350 100. 0 100. 0

2% 2 Ry

B3 2 WAL, ZUiE BN mEchZIt. B, BBBNE NS, 127 A, & 36.3%; H
PO EIER 86 N, i 24. 6%;  “HAR” KRN0 N, 25 7% FHENEED, HAT N, 13, 4%,
BARKE, AFFAFEARFEDIERAR NE, JUHZE A BHIPNE pE m . X —2 R ek, B
BORPNERBFARTE RS T & B0 R T i, DT 5825 5 Fe i 0 20 A 25 9T R D 2R AT

IRl Bt HROH ST 2itE

18 HLLF 49 14.0 14.0 14.0
34,3

" 18-25 71 20. 3 20. 3

AR Y

68. 9

26-30 & 121 34.6 34.6
31-40 % 94 26.9 26.9 9.7
41 Z VLI 15 4.3 4.3 100.0

Jep: 350 100. 0 100. 0

%3 b

WiEE 3, ZUTHEERTELEDT 26-30 &, 5§ 34.6%, NEKEE;, HIKH 31-40 2, &
26.9%; 18 -25 %5 20.3%; 18 H LA 5 14.0%; 41 % LA ALY 4. 3%, G55 ER, AWFFREARDIERS
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LA, JUHA 26 - 30 S G LEEGE . RGN SRS T & S B, B
VLI AN AL S 2L E B R A B S 5 58, BRI R A BRI FU AR .

kA Haorkt HRE RitE

NS 44 12.6 12.6 12.6
1-2 /NI 141 40. 3 40. 3 52.9
87. 4

O 2—4 /N 121 34.6 34.6
4 /NEFRA B 44 12. 6 12. 6 100.0

Ja 350 100. 0 100. 0

* 4 FHMAERHEE K

W 4 Pox, ZiEPREAMEHPE 1-2 AR ASRZ, & 40.3% HIO8 2-4 /i,
34. 6%; fEFIIF(A]> T 1 /NI B8 4 /N340 12, 6%, BEAASKE, K2 A P4 B R RS I TR
HHEE 1 & 4 NI ZE], s MR IR 5 G R k. X Ui B 32 U 4 50 A B m ks (i 4
B, BEMSBIS MBI, AT A AT FE R 1N 100 2145 i 5 ) S R ) 2 1A B 58 R et 17 R4 AR K
Pt

itk 1T A AE BE 51 71 ) ST R 1]

Ll 1 0. 848
Ltk 2 0.871
Lt 3 0. 827

(ELE! 0. 864

fB1F 2 0. 845

fB51F 3 0.831
AR 1 0.829
T 2 0. 848

%5 WRMEE T
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ki B QKR W51 73 W 3K 1]

AI{EE 3 0.871

A5 4 0. 805

W5l 771 0. 839

el 7y 2 0. 825

W5l 773 0. 828

W5l 7y 4 0. 791

W) 3K A 1 0. 848
W) SE 7 [+ 2 0. 85

W SE R ) 3 0. 877

5 RRMEF T (8D
R b R TIRERMER T b g Ao % U5 g IUAE G P e A T R R i 2, H e
AT 0.827 &£ 0.871 Z[a], {EE/T 0.831 & 0.864 [0, AI{FfEAT 0.805 % 0.871 Z[a], W%
51 1 F 0. 791 % 0.839 28], WSELEIAINT 0.848 % 0.877 . [al. Fira KT #ATHIE T 0. 70 fIL
bR, YU IR 08 R I b S L T IRV E AR B, BB RSO . R, % A H A
28 XA, RSAGEZ A 0 EM . R, A7 ER LW A R ERE, mTHTE8
o

Elk fEtE e 5171 W SE R IR
1 0. 401 0.298 0. 382 0.353

Tlk

0.401 1 0.337 0. 367 0. 365
(RS

0.298 0.337 1 0.37 0. 307
e

0. 382 0. 367 0.37 1 0.272
5171

0. 353 0. 365 0. 307 0.272 1

ISP
R 6 PR by
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M3 6 AT AN, X A 2 B AR A AT (1 AVE P J5 AR, KT 5 Al R T 2 T8 AR SC R 8. AR
o SR AR R BT H B B AVE PR, £FE Fornell-Larcker FIRIEbRE, 1XF
WA T AE AR B 2 R BAT R B IXHR AR, B M T AE e B ek sy, ERSAT 2 X 7 AN WF FE AL
PRI, ASHIE 78 0 B A 7R A ) 1) 8 5 T o PG ) o

Cronbach’ s alpha Composite Composite Average
reliability reliability variance
(rho_a) (rho_c) extracted
(AVE)
0. 806 0.813 0. 885 0.721
B
0. 802 0. 804 0. 883 0.717
a4t
0. 859 0. 862 0.905 0.703
fEE
0.84 0.85 0. 892 0.674
Gl
0.822 0. 827 0.894 0. 737
EEIA

® T EESRSUUERK R
HRAEL 7, FMEK Cronbach’ s alpha fHAF 0. 802 & 0. 859 Zfa], KT 0. 70 [k, &
BRAA RN 8. AN, Z4&EE (Composite Reliability) ¥J7E 0.883 LI L, #—3i%
WE T BRI ATEEME . AN, BT AR R REIUE (AVE) /T 0.674 % 0. 737 2 [8], 15T 0.50
bR, 0B S AL TR RAFIISORE . 25 BN, ASHIF 70 I AR R 7E A5 FE 5 208 75 T ¥ 1k 3 4
TR, & AT 5 A MR T

k]
'0.848 _
S 0871
0827 S~
Ski3 fEE T2 =
'\\o?ss /
= 0.272 .
F= 0864 U845 Tpg3
M ‘ / P
- E
WEE N 0.848
0.848 —
0871 —) 134 — ) 2] (= —0.850» MEERE2
AEEs 0877
0.805
e
& A WS 7R
WA
0.195 0.063
55 vall
0.839
302
E 0.825
0.828
B3 073 P
91
AC 5V
183 b4

B 2 Gt R R A A2 I
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F 1R T ARSI AR . ERER, DU EERAREIERZR (B =0.272, p
< 0.001) , XL EEIFEARFIEREH (B = 0.198, p = 0.001) , ¥FH2a 5 Hla, AJ{5EEX}
f54E (B = 0.184, p < 0.001) KWHLEE (B = 0.154, p = 0.009) 7Ry EFLEZ ERFEMW, 2
FEH2b 5 Hibe WeB| AHMEEEA B EMEM (B = 0.195, p = 0.001) , SZ#FH2e, HILXHIESE
BHMEERHALE (B = 0.063, p = 0.262) , Kk Hlc £IFKELF. o, ([SEIE LR
HRFEFERMEWE (B =0.210, p=0.001) , ZFFH3. BN S, LlMSEESEEEREAE
5 g, ] ) s E A A R

Original Sample mean Standard T statistics P
sample (0) ) deviation (|O/STDEV|) values
(STDEV)

0.272 0.273 0. 057 4. 81 0
T - B

0.198 0.199 0. 06 3. 326 0.001
Tl > IR
G

0.21 0.21 0.061 3.437 0.001
fBfE -> BWERH

0.184 0. 186 0.049 3.747 0
fEE - BE

0.154 0. 156 0. 058 2. 632 0. 009
fEE > BWER
IF]

0.195 0.198 0. 057 3. 388 0.001
®E 5 - BE

0. 063 0. 065 0. 056 1.122 0. 262
WEl 5 > WER
I

RS TS

R.8 BRSNS R . TR SR KR R R (B = 0.057, p
0.004) , AI{EERIAEMMIREE (B = 0.039, p = 0.012) , W3 AL FERE R (B
0.041, p = 0.021) o XFRIUGAEA ML S WK Z W RFEFMER- . Hr, TS5 rEE
WA 7E BLE RN SAFAE MRS, J& T 8B 70 vh /s TR 1 o e SE e 1) ) ELBR B AR AN R 3, (EL L[]
PAREE, BTRAeRA. B, AR AR He AT SRR
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Original Sample mean Standard T statistics P
sample (0) D deviation (|0/STDEV|) values
(STDEV)

0. 057 0. 057 0. 02 2. 857 0. 004
B\t > BWELEH

0.039 0.039 0.015 2.524 0.012
WEE - WIEH

0.041 0. 042 0.018 2. 308 0.021
w55 > WEERA

L9 RN R

Zr ERTIR, ARBH AT ST AT T ARG B, R TESTHE R DT, A
WHFREA LL I M Je 26 28 30 & Z AREIRIEN T, HRML MG LA B 5 B3RO 1, HRZHZ )
BRHMAEAPEN RN T 12 4 N 2ZIE, BoRs2vis BARENEE MR 528, NE80
Seftt AT Lo

Hk, MRS TTTH, PRR IR T 0 Hr 45 R S S U P Je AL T 28 A e i B AR
M, HAH IR A XA, R R R EM . [, (5B 4 R B R S MK Cronbach” s
alpha S5EGEREY R TARMERE, WHERA REFI NS0 ISR 5 IR 41T & 4
THEDR, DI TR A .

FEGSHRER XA 7, WEFCARBoR, WZL btk 5 A5 B 3 0 {5 A by SR 1m) 7= A 2 3 IR [ 5
Wi, TS A BAHE AR A R, (HHXIE SR A N ER R A R . AN, SRR AR
AR IR0, YA 2 R SR R b i B . TP RN IR a5 R — SR, (S AEAE
LA 5 5 W S 1 2 TR B AT B e, e Rl vk SRS R R BB A RCR, T E] i &
BsE e Bk . R, FEARE TR EEE M, BRAERI AT 3, PRI 7 2 A8 SR
NHEET & B AT T A58 A .
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4. 45k

AHEFEAELE T G FUE S, T RIE—HUR— M (S-0-R) BIRHEZ, R MR (Ll
Ph SRS WEI D fE A (HERL B S2m ) A SRR o 8 2L RS AR A R
Jith, WHAREEREIRTALE . WG RS RS S E AR AR . IXRY, LA AR T
JEBLH B 1Bk e . FSERE B R LA BRG] A ik O Uk, P B S e e AR AR A
e XSGRV, LR R DR AMERDL, SR OB S 1 K R K. R
LA 5N W ST 1A A BRI T, R T AR B Ml A 5 T 435 R 2006 ) S 1) oA 35 AR IR i, T
ST ERESE AN 3 o IX U] P AR O S sy, S AL B A e S LR, iR A
ERANMER G 1. BeE 2, REWSI A TR GERE S IRIMF R, HHIFAC LE SR 74
VA SAT A -

FEAB AT I SR R RS2 5 T, 45 R SR A5 A X W SR 1A B oA B35 IR RS, SR 24 T X 4L
FENLAFAR R AR, HHERE P Sh K5 B 5 W KA = W vy o X — 45 R P IRAIE T SRR 2%
AT RBEAE T AR A RN TS T, BIF TS5 SRR WG AL X L1 I 45 1 S 55 7 2 8] 4 EE B g
YRR e, Ll 5l {5 BN S A Rl I BT L S R Be T, & T80y s ik s) /0@
EAE SR R~ A, BT e s . XU S LS RS IRV, Sl E R0
BRI e A 9 B AA PR I SRR 0D

5. 7118

AW A RAEHR S IERMAAEEE L. B, MS-O-REBUMANRE, ATt —PRiE T
SMERIBL (LR B ANANAEQERES (B Mt OBSEERD IFLE] . X — &
SCRF T S-0-R MRS g i SR AT G RS T G e, IR T N AR B RN S E AT
NP RISRBAE M . BT DAERT 2 SR RIS N Z [ EAE R AR, AP FUR 1 OB AL
HEENE, FE THREWRHER . K, AR ORI BB AR 2 BRI S R
FEANERERZ MG SR ], [ S AR R R S8 AT . XU, A BRI O R &%
MRS FCSE AT EEVERS, R R S R AR UT S . X Z R IR 7RIS AR
WIZLE B A% DA . AN, ASHIEFENS HEAL S B RN BB TR SR A 1T ISR SCRE o WFFURHE AR A Ju it
A2 B EARRIL,  IFIESEHAE W24 5755 W S 1) 2 18] B s /AR AT

AHIEFE RIS SR K R BN R %, XSRS A AR R . KT ReR
T, BEE R XS M LDE A AR AT 3R, BRAEHANME T Gl SRk (0 P9 78 AN X2 LKA I 5K
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R DUGIH S8 NEEE, SEMUA T2 TE B R E S AR R M A . Bk, W5 E 24
R SRR SRR AR MM, MARERSIE AT M RE R R . WS EERE, A
FEERI RSN BAEEH R RS, 2025) . sh7EEFESAEMZIN, RALEH ST
G RE, AR £ BB BAMETE R o [N, WMAENEQU RS, MEEERNHELES%
WREE, BN E AN A, AR R RS R . BAh, PRI NS SN A S
KW EH), et @R ik .

6. EiX

BT AR ZIAEE R G 08, REUFEXL P& RBERZE K@, PR TR A
EHIBCR SRR .

FEARNV R, SRR IERE ARV, NS E AL R LA B b S RS R, T AR DAy 22 B Bl
HMENR S| Ty T B bR, AT RS R E R, L5 a5 B BRI SR A, A s
RN 25 AT 9. Rk, Al AR SEIEFEAE Ry WU RAT Tl RiR . RGN %34 i 5 2 H.
KINLERF SR RN LT, Behh, ke S E1ERT, MR gtrse, W ERASHMER
WA, AR R B K ROR, DU 5570 2 E (5. B KRIIE1E R R, kSR
FIIR[ALE B AR E MR P S AESEA, TR THE S RBOR S i S .

BV GRIE, #3586 Mt — DI WA S SRS, SO A aIE S KL h
2. P B AEE FIENURI I e et A m S S T e P A B, TR N sioxd kR R AR S I
M AAT A, DR PRI 5P SRR BAh, P RN 2 AR B DI RE,  Wsi
WPFR R Z B B EFR E ARG, DRI 5 WL (8] (5 BOER:, M s At 2 B 2

FEBCRZ M, A S WU R ssont 208 AT R S B, S A AR Ese itk 5T
WeEhRAE . BN, NESR R LZLAEBEAT R A IS MR R BT, B IR S S . [, ROINGR
XEEREASALEEMREE ST, DA TRTSIAE. it BURRAH#ZSIMXHEE 5=
o, $RmTH 2 E 0 ML E B AR RE 70 5 B AR, T et B 24T v . R E W IRZ, A
WHFUREA ZEoR AP E RS M, AREUCEEH T rh EREAICT & 5SS, XTIk E
Ko XMW FEA AT 6, V54 G S0 2 E RS T S LT R
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7. BIRBRHSRRHFHT A

JE AT FAERD P AT B AL 5K R m AR R OT T A  — R, B fEAE
THEFCR, AT AR TR 2 583

HE, EWHFUINETTIE, AT TR AR I 1 2 1 5 S AT BRI, ToiR e e B AR R ]
MZHAURFR . Bl ARRBFE AR M BT Fe vt s iy ik, BUBEER NSRS W 045 SO 2
AR R R GRS IR, EREAESETT I, AR RS, AR ZORA F
B M X REE P, A — e R BRI T WU as R SR M. RRAIF ST AT R ACSRIE, N
AFHIX . E FECE S (WA, Instagram 55) #EATHCE T,  DAER B 90 4510 1) 385 i 14 5
&

BiE N TR RS B (Virtual Influencers) MIPUHEKRE, WLLERHIE S HEEEA R
AR . RKRWEFE AT PRV A FISER ML (I NS AU RIZ0D AR 9 5 (S AR 5 W KAT N
JITRIZESE,  LAIR] BT E A ) R R R
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